ArLcHEMY IN VENICE

A =
P B

PARTNERSHIP OPPORTUNITIES



L]




e
SyNoOPSIS

Sua is a talented Korean violinist in her mid 20’s who enjoys busking the city streets
of Venice, California. She does this for fun, and to work on her craft, but she lives in
an apartment. Jacques is a french photographer, working for a local magazine,
who captures her beauty and performance on camera. This chance encounter
sparks an attraction between these two outsiders, who speak very little English.
They initially connect through the universal language of the arts; but they are in
America and must embrace the challenge of learning English. Together.

Just down the street, Evan is homeless artist busking away, doing charcoal
sketches for tourists meandering by. Having just been kicked out of his apartment,
he needs the money to eat. And to put on an exhibition. For years, Evan has
dreamed of sharing his art with the world. He just needs to recover from a fractured
relationship with his young daughter and her toxic mother.

Jacques continues to push Sua to pursue a traditional path toward the
philharmonic stage. As their relationship evolves in some ways, it begins to
crumble in others. Without the confidence to follow her own instincts, Sua
reluctantly agrees to accept a performance with the local orchestra. Hours of
practice for Sua, and time away on assignments for Jacques, allow for space and
growth in many ways, causing fractures in others. Sua develops new musical and
artistic passions. And she explores the creation of recycled art pieces.

As the paths of our artistic heroes continue to cross, their lives and careers take
unexpected turns. Themes of homelessness and sustainability show elevated
purpose over time. In life, as in art, there is often transformation.
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CASTING

MZELLA

Noella Jun

Jeff Phillips

(ause Pictures


https://www.imdb.com/name/nm11148145/?ref_=nv_sr_srsg_0_tt_2_nm_6_q_noella%2520jun
https://www.imdb.com/name/nm0680483/

INDUSTRY OVERVIEW :

Widespread access to new digital technologies has led to a surge of new filmmakers, and an
opportunity to feed hungry audiences looking for social impact cinema. Never before has there
been a greater opportunity for new filmmakers to produce movies in as practical, efficient, and
cost-effective manner. Not only can breakout artists broaden the horizons of cinema with new
visual techniques, but their digital projects can also be made for a fraction of the cost of
traditional film and content and secure audiences through emerging distribution pipelines.

Independent film has truly crossed over, with many films winning Academy recognition (Coda,

Little Miss Sunshine, Slumdog Millionaire) and crossing the 100 million dollar mark in box office
sales (Juno, Crash, Paranormal Activity).

All independent films are made for a fraction of the cost of a typical studio film, and most are

acquired on the film festival circuit. Oftentimes, themes are supported through impact campaigns
that can create change.

‘ Coda was acquired for 25 million
. Napoleon Dynamite was acquired for 5 million

. An Education was acquired for 3 million, just as three examples.

The low production cost, combined with unique event and streaming distribution opportunities

will provide high rate of return. Make a quality film for a price and the net profit potential
increases.




Crossover appeal leads to Festival & Box Office success U

After winning the top prize at
Cannes, Parasite became the first
non-English language movie to
win the Academy Award for Best
went on to gross over 260 million
dollars internationally.

Once, made for a song, sold to
Fox Searchlight at the Sundance
Film Festival for 1 million dollars,
and went on to gross over 20
million dollars.
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Similar themes o PARASITE . .
Mousic €8 In ¢,'r6}];,'0n Continued discovery of Korean

talent & .rtoryte/lz'ng

“THIS IS THE MOVIE
WE NEED RIGHT NOW.”

For the first time in Academy history, "MINARI
Asians and Asian Americans were
among the nominees for top
categories for Minari, including: Best
Director, Best Actor. Best Supporting
Actress, Best Picture, and Best
Original Screenplay.
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Another music themed
Sundance favorite Flora & Son
sells to Apple for 20 million
dollars and went to have
success at the box office and
success with the Academy.
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DisTRIBUTION

Film Festival Premieres - The combination of screenwriting, filmmaker vision and
recognizable talent will provide a number of opportunities to participate in world-
class and regional film festival premieres. These help to generate critical acclaim,
audience buzz, and branding throughout the world. These screenings provide
buyers and distributors with opportunities to license the film for sale in domestic
and international markets.

Theatrical Release - Following a film festival run, the film will play in selected movie
theaters across America, Korea, and other international territories.

Online - There are a number of online exhibitors and subscription services who will
want to carry the product, including Hulu, Netflix, Amazon and MAX, just to name a
few.

porry International - With universal themes and a diverse foreign ensemble cast, Alchemy
Bl in Venice is certain to secure license fees for distribution in international territories,
with the property being sold at the three major markets (American Film Market,
¢3maa ; ' Berlin, and Cannes).

Educational - This project will secure appropriate community and educational
distribution, playing in schools and communities, with the support a comprehensive
Impact Campaign.
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FOR CONTRIBUTIONS

o
e rtnerShlp $25,000 TO OVER $100,000
The opportunity for “In Association

o ®
O p po rt u n It I es With"” or “Executive Producer” credits,

dependent on total contribution,
along with a custom selection of

benefits

FOR CONTRIBUTIONS

The Partnerships Team will work

with potential sponsors to FROM $5,000 TO $20,000
establish a customized Will receive “With the Generous
pC'C.kc'ger drOW'f‘g from the : Support of” credit, along with a
available benefits and creating custom selection of benefits
new ones as necessitated by based on total contribution.

unique partnerships.




Benefits Offered

VISUAL DISPLAY £ SPECIAL OPPORTUNITIES @

- Logo recognition on the promotional movie poster * Featured area on campaign website

« Logo recognition link in the Sponsors section of the » Company promo/commercial in extras section

website « Screening vouchers for film festival and/or special screenings

+ Logo recognition in newsletters * Company mention in press releases

. Logo in social media outreach « Product placement (if applicable) in the film

- Logo recognition on promotional postcards + Opportunity to use marks in special company promotions

. Sponsor branding in the film * Thank youin opening remarks at screenings

- Sponsor recognition in the final movie credits « Product exhibition at special events and/or screenings

(end crawl) (where available)

- Logo on Discussion Guide + Company branding on select merchandise

+ Opportunity to host private screenings of film for own

company internal use
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Impract CAMPAIGN

w SuArt Studios

© Recycling & Sustainability@ Ocean & Sea Life Preservatio @ Homelessness & Human Rights
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The Team

NokeLLa June
(WRrITER/ ACTRESS)

A renowned Korean violinist/actress/writer/producer Noella holds her BM,,
M.M. and D.M.A (Doctor or Musical Art) degrees in violin performance.

She has released two new age music albums in Korea and is actively
performing throughout Korea.

She not only performs, but also combines her music with paintings of various
artists on stages such as Chagall, Monet, Van Gogh, and so forth. On top of
being a violinist, she also works as a lyricist and a writer.

Her book called A Moment that Painting is Audible and Music is Visible
became a national best seller. She also works as an actress and has
appeared in movies in the U.S. and Korea and has been selected as a female
lead in Korean and American feature films. Recently she has directed short
movies and has won the best actress and the best director from various film
festivals. Through various art forms such as music, acting, writing, and
producing, she wants to communicate with the world and also wishes that
‘art’ would become 'an inspiration for a creative life, a theme prevalent in
Alchemy in Venice.

Learn more here.
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Jo~ F1TZGERALD
(Producer/Director/Writer)

Jon has twenty-five years of experience in independent films and film

festivals, having co-founded the Slamdance Film Festival and directed the
prestigious AFI Film Festival.

He has led many independent film projects through the maze of festivals and
hybrid distribution models. Jon has also produced 8 independent features,
several of them winning multiple awards on the film festival circuit.

He runs a popular Substack platform (On the Circuit) with over 76,000 subscribers.
As a Festival Director, he has run several top-tier festivals and has consulted on

dozens more. Jon has also led acquisitions for several streaming platforms and
now curates movies and series for Cause Cinema.

He authored the leading social impact filmmaking book, Filmmaking for Change:
How to Make Movies that Transform the World, and teaches two popular web-
based courses: Film Festival Mastery and Distribution Revolution.

Learn more here.
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CoNTACT

Jon Fitzgerald - Producer

jon@CausePictures.com (310) 739-1446
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